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Letter From The Chair             

I would like to take this opportunity to thank you all for allowing me to serve as LISCC chair for 2019. It has been a 
pleasure and we have had an amazing year. Our membership is up almost 10%! Thank you all for your continued 
participation and support. 

Our chapter had a very eventful summer starting with the picnic. Thank you to Sunni and Vlad for organizing a fun 
event for all of our friends and family and thanks to all who sponsored to make it possible. Once again, Ruby did 
an amazing job organizing our annual fishing trip. Rounding out our summer events was our sold out golf outing at 
the Crab Meadow Golf Course. Thanks Paul and Brandon for chairing the event. We are always looking for 
volunteers to get involved with planning our social events!

I would like to thank a few people who have made this year such a success. Thanks to Christina Romano for 
being our advisor for the year. Secondly I would like to thank our secretary Mallika Towne who has done an 
AMAZING job this year of keeping everyone informed of all of our chapter events and I’d like to thank Vlad 
Onyshchak for keeping our finances on track this year. 

To our new house committee, Matt Collins and Kaitlyn Rosploch, thank you for stepping up earlier this year. I think 
we can all agree that they have done a wonderful job behind the scenes coordinating our chapter dinner 
meetings. We can’t wait to see what you have planned for next year. 

Don’t forget to join us for our last meeting of the year on Wednesday November 13 at Oniro Taverna and Lounge. 
Suellen Bennett Boot, Director of Sales and Marketing for BCR will be our speaker and we will be installing our 
new Board.  I look forward to seeing you all there. 

Sincerely, 
Victoria Ficuciello
2019 LISCC Chair

 

A.2072_22411:ALZO 2072  2/24/11  10:29 AM  Page 1

SHARED VALUES – 
             SHARED SUCCESS
Brenntag Specialties, Inc.
1000 Coolidge St. 
South Plainfi eld, NJ  07080
Phone: 800 732-0562
www.brenntagspecialties.com

Fine Ingredients, Minerals, 
Colors, Surface Treatments



Chapter Meeting Guest Speaker 

Oniro Taverna and lounge
8289 Jericho Turnpike
Woodbury NY
11797

L O C AT I O N  T I M E S T I C K E T S
Cocktails: 5:30 PM - 6:30 PM
Chair remarks/dinner: 6:30 PM
Speaker: 7:00 PM
Closing Remarks: 8:00 PM
  

Members Tickets: $60.00
Non-Members Tickets: $65.00

BIO

ABSTRACT

For human skin to accept botanical extracts, major cellular activity requiring much energy must take place. Skin assimilation of typical plant extract 
particles is a very complicated cellular process, with multiple necessary steps including: internalization of the particle by surrounding with the 
plasma membrane; budding off inside the cell to form a vesicle with enzymatic activity to breakdown and convert the internalized material; 
releasing the transformed material from the vesicle and transporting to different cell organelles influencing skin biological activity.

BioTransformation is a natural enzymatic process that mimics the conditions and conversion that takes place in the skin. Plant extracts are treated 
with natural enzymes at skin temperature; after several days of processing, the enzymes are inactivated and the BioTransformed extracts are 
skin-ready, after being optimized by an extensive purification filtration.

The end results are increased cellular bio-availability of the BioTransformed extract, quick and easy absorption, and enhanced activity of the 
bioactive components. The processing is environmentally safe; the products are completely transparent and water soluble for total ease of use in 
formulations. The BIO-TRANSFORMATION process does the work so the skin cells don’t have to.

Guest Speaker:

Suellen started her career in the Cosmetic Industry at Estee Lauder Companies, holding research scientist positions in BRD and the 
Microbiology Lab. From there, she went over to the raw material supplier side starting with Brooks Industries in their Technical Marketing 
department. After that, she held a variety of sales and marketing positions with Biosil Technologies, GE Advanced Materials, Croda and Arch 
Personal Care Products which was acquired by Lonza Consumer Care. She is currently the Director of Sales & Marketing at Bio Component 
Research, a company specializing in botanical actives for skin and hair.

She is active in the Cosmetic Industry and has served as the Chair for the New York Chapter of the Society of Cosmetic Chemists and as Area I 
Director for the Society of Cosmetic Chemists.

Suellen holds a Bachelors’ of Science degree in Biochemistry from St Andrews Presbyterian College.

Call or email:
Jennifer Recine
631-531-1448
JRecine@estee.com

Don’t use Paypal?

Enzymatic Transformation of Botanical Extracts for 
Enhanced Efficacy

Thursday November 13th, 2019
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Employment Opportunities 
Be sure to visit our website employment page for more information 
about these position and many more. 

True Earth Health Products 
Product Developement Senior Manager/Director Skincare

PLEASE CONTACT MINDY GOLDSTEIN @ 973-325-0968 or 516-528-3360 TO HAVE YOUR 
EMPLOYMENT COMMUNICATION LISTED IN THIS SECTION. ADS WILL BE RUN ON A SPACE 
AVAILABILITY BASIS

Colonial Chemical
DKSH

Hain Celestial 
Regulatory Associate

May Kay Inc.
Product Formulation Senior Scientist

http://liscc.org/employment.html

Nature’s Science.

   

™

Your Beauty.

Our Technology.

www.ajiaminobeauty.com

by

New!
Jaguar® Optima – a unique, naturally 
derived solution that offers  
excellent conditioning and natural 
oil delivery for ultra damaged hair 
types - even in sulfate- and  
silicone-free shampoos.

Make Solvay your  
Partner for Innovative  
Formulation Solutions

Contact: 888-776-7337
NovecareCC@Solvay.com



 

 

 
 
 
 
BULLETIN, BULLETIN, BULLETIN 

 FDA approves new color additive!!! 
On July 31st, FDA amended the color 
additive regulations to provide for the 
safe use of soy leghemoglobin as a 

color additive in fake 
ground beef “veggie” 
burgers.  This final 
rule is in response to 

a color additive petition filed by 
Impossible Foods, Inc., on November 
5, 2018.  So how come it took less 
than a year to get a new color additive 
for food approved? 

State lawmakers in Illinois have 
passed measures to ban sales 
receipts containing bisphenol A (BPA) 
and the sale of cosmetics tested on 
animals.  Governor J.B. Pritzker 
signed the animal testing ban into law 
on Aug. 9, joining California and 
Nevada.  The bill amends the Illinois 
Food, Drug and Cosmetic Act by 
making it "... 
unlawful for a 
manufacturer to 
import for profit, 
sell or offer for 
sale in this State any cosmetic, if the 
cosmetic was developed or 
manufactured using an animal test that 
was conducted or contracted by the 
manufacturer, or any supplier of the 
manufacturer, on or after January 1, 
2020."  The legislation goes on to 
specify that there are certain situations in 
which the ban does not apply.  

On June 26th, Energy and Commerce 
Committee Chairman Frank Pallone, 
Jr. (D-NJ) sent a letter to FDA 
requesting updated information on the 
agency’s inspections of imported 
cosmetic products.  FDA had 
previously announced that the agency 
has not conducted any foreign 
cosmetic inspections in 
Fiscal Year (FY) 2019 and 
does not intend to conduct 
any inspections in FY 
2020.  In his letter Representative 
Pallone referred to information from 
FDA that of the 2.9 million cosmetic 
products imported in FY 2016, less 
than one percent were physically 

examined, and 15 percent of those 
examined were contaminated or 
contained illegal ingredients. Pallone 
also noted that cosmetic imports have 
doubled over the last decade and that 
imports from China have gone up by 
79 percent in the last five years.  The 
letter requested specific information 
from FDA on its foreign inspections 
data from FY 2017-2019, including the 
number and kinds of personal care 
products imported each year; the 
number of imported products 
subjected to inspections each year; 
and, the number of contaminated 
products intercepted each year. 

ECHA, the European Chemicals 
Agency, has, for the first time, 
proposed that chemicals can be 
classified as SVHCs (Substances of 
Very High Concern) based on their 
mobility and persistence in the 
environment rather 
than just toxicity 
and/or tendency to bioaccumulate.  
The particular chemicals that brought 
about this proposed position are 
known as GenX chemicals. GenX, in 
this context, is the trade name for a 
processing aid technology developed 
by DuPont (now Chemours).  The 
technology is used to produce fluoro 
polymers, often replacing PFOA. The  
HFPO-DA derivative has been 
identified in environmental samples 
across Europe.  Fluorocarbons are 
used in cosmetics but always pose 
formulating challenges due to solubility 
concerns.  GenX fluorocarbons are 
very water soluble 

While the last thing any FDA-regulated 
company wants to be involved is a 
recall of its products, every company 

should be aware of the 
procedures, especially 
for the much-more-
tolerable voluntary 

recall initiated by the company itself. 
The existing rules for voluntary 
recalls are not crystal-clear and 
unambiguous, especially for 
cosmetics.  The FDA has just 
published a guidance which clarifies 
this process.  To see the guidance 
search the FDA website for “Initiation 
of Voluntary Recalls Under 21 CFR 
Part 7, Subpart C Guidance for 
Industry and FDA Staff.”  This 
guidance has already gone through 
the comments period and will probably 

be issued as a final guidance within 
the next few months. 

Johnson & Johnson has defended its 
No More Tears baby shampoo after 
tests 
conducted 
by the northwestern Indian state of 
Rajasthan concluded that it found 
formaldehyde in its products. J&J 
expressed concern that the Indian 
government did not disclose the test 
methods, details or quantitative 
findings.  In a statement, J&J said: 
“We do not add formaldehyde as an 
ingredient in our shampoo nor does 
Johnson’s baby shampoo contain any 
ingredient that can release 
formaldehyde over time.” 

The EU Regulation 655/2103 with new 
Annexes III and IV went into effect July 
1st.  The new annexes are concerned 
primarily with “free-from” claims which 
for the most part are now prohibited.  The 

change in 
the regu-

lation is that as long as the ingredient is 
legal for use, a free-from claim related to 
the ingredient is not allowed.  Also 
coming under the new rule are anti-
microbial ingredients (such as caprylyl 
glycol and phenyl propanol) not included 
in Annex V—  the list of approved anti-
microbial ingredients—that might be used 
to support a “preservative-free” claim.  
For more details see the sidebar below. 

China is considering, for the first time 
revising the mandatory requirement for 
pre-market animal testing on 
imported non-special use cosmetics.  
Non-special use cosmetics are those 
classified as not containing high risk 
ingredients. Shampoo and perfume 

are examples of 
general use 
cosmetics.  If all 

goes well the new 
regulation might be 
completed this 

year. The existing testing would still be 
required if: zthe product is declared for 
use by children or infants; zthe 
product uses a new ingredient that has 
been approved or filed, but the 
ingredient has not been included in the 
Inventory of Existing Cosmetic 
Ingredients in China; zthe filer, 
domestic responsible person and the 
manufacturer are listed as key targets 
for supervision; and zthe filer, domestic 
responsible person or manufacturer 
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continued
has been investigated and penalized 
for the quality and safety of cosmetics 
within the past three years. 

Claire's and Beauty Plus Global have 
voluntarily recalled two cosmetic 
products after they tested positive for 
the presence of asbestos. In an email 
alert sent on June 6, 2019, the U.S. 
Food and Drug 
Administration 
(FDA) warned 
consumers of 
the presence of 
asbestos in the 
products. 
Legislation was 
proposed to the U.S. Congress in the 
wake of these recalls, that, if passed, 
would have made mandatory that 
cosmetics marketed for children either 
be evaluated for asbestos or carry a 
warning label. In mid-October,the FDA 
alerted consumers about Johnson’s 
Baby Powder Lot #22318RB. A 
sample from this lot was found to 
contain chrysotile fibers, a type of 
asbestos. Johnson & Johnson 
voluntarily recalled this product. 
The U.S. Virgin Islands may join Hawaii 
and the Florida Keys  and be the next 
territory to ban the 
sunscreen ingredients 
oxybenzone and  
octinoxate.  Citing 
the need to protect 
and preserve marine 
ecosystems—
including coral reefs—Bill No. 33-0043 
also states that, in most cases, it would be 
unlawful to "bring into, use or possess" 
products containing the ingredients while 
in the Virgin Islands. Violators would be 
fined $1,000 and $2,000 for first and 
second offenses.  If passed, the ban would 
go into effect on Jan. 1, 2021.  Almost 60 
CVS Health Store Brand products under 
SPF 50 will no longer contain the 
ingredients by the end of 2020. 

Minnesota has joined 
Illinois, Arkansas, 
Maine and Nevada in 
lifting school 

sunscreen bans.   
Students may now use sunscreen 
during the school day on school property 
or at school-sponsored events.  

In England and Wales, the high street 
retailer 
Holland & 
Barrett 
has become the first company to 
announce that it will no longer buy, 
sell or produce wet wipes.  34 
products are being removed from all 
UK, Ireland and international stores 
by the end of 2019.  Holland & Barrett 
has issued a call to other retailers to 
“follow suit and make a major 
difference to the volume of wet wipes 
polluting the world’s oceans and 
rivers and clogging up sewage 
systems across the country.” H&B 
plans to replace the wet wipe 
products with sustainable, waste-free 
and reusable alternatives such as an 
exfoliating mitt, cotton pads and 
unbleached cotton muslin cloths. 

As of April 12th, Canada is about to 
become the world’s 40th country to 
prohibit cosmetic testing 
involving animals 
following the 
introduction of the 
Cruelty-Free 
Cosmetics Act (Bill S-214) into the 
House of Commons. The bill was 
passed by the Senate and has 
been introduced by Conservative 
Shadow Minister for Health Marilyn 
Gladu. The bill is a product of 
years of advocacy led by Humane 
Society International, Animal 
Alliance of Canada and Lush Fresh 
Handmade Cosmetics, with backing 
from more than 750,000 Canadians 
from coast to coast. 

The California Consumer Privacy 
Act of 2018 goes into effect 
January 1st, 2020.  If your company 
is selling product in California you 
need to be aware of your new 
responsibilities.  The state has 
published a compliance guide: see 
https://www.skadden.com/insights/p
ublications/2019/03/california-
consumer-privacy-act  

The Marriott chain is eliminating the 
use of small plastic bottles for the 
give-away amenities in their hotel 
rooms, mostly shampoo, conditioner 
and bath gel. The replacements will 
either be large bottles or wall 
dispensers.   Marriott, which has more 
than 7000 hotels under thirty brand 

names, expects to eliminate using 
about five 
hundred 
million small 
bottles, about 
1.7 million 
pounds of 
plastic, each 
year by 2021.  New York State has 
legislation pending that would ban the 
use of small components for hotel 
amenities. 

In late July, the FDA withdrew  a draft 
guidance published in December 2016 
on electronically submitting 
manufacturing establishment 
information.  “After considering the 
public comments received, FDA 
has decided to withdraw the draft 
guidance and reevaluate its 
approach to submission of 
manufacturing establishment 
information in drug applications,” 
the agency said.  Many of the 
comments on the draft guidance 
pointed out that FDA’s approach 
was not aligned with international 
work on electronically transmitting 
registration information.  Several 

industry 
groups said 
that the draft 
required the 
maintanance 
of multiple 
dossiers 

which conflicts with the movement 
toward global harmonization and 
would result in unacceptable 
impact. 

On September 10th, 
the U.S. Environ-

mental Protection Agency  announced 
today that it will stop conducting or 
funding studies on mammals by 2035. 
This move makes EPA the first federal 
agency to put a hard deadline on phasing 
out animal research. 

The European 
Commission is set to 
adopt its controversial 
proposal to classify 
inhalable powder forms of titanium 
dioxide as a carcinogen just weeks 
after a final consultation with the 
competent authorities for REACH and 
Caracal on September 18th. 
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LISCC NEWS 
Spirit of Sam Award 

The Long Island Chapter of the Society of Cosmetic Chemists announces the “Spirit of Sam” Award in 
memory of Dr.Samuel Zuckerman.  Sam passed away in November, 1995, leaving behind a 
tremendous legacy in the field of color, organic chemistry, and education.  It is in his memory that we 
dedicate this award.

Please visit our website for criteria for selection, nomination details, and previous recipients of this 
award.   
   

LISCC News and Upcoming Events 
http://liscc.org/events.html

 
 
 
  

From product development to launch, our technical 
and marketing experts are here to help you meet the 
demands of consumers worldwide.
www.charkit.com  |  203-299-3220

High Performance  
Ingredients for  
Skin and Hair Care
Smooth, mild, natural and stable



Manufacturer of Specialty Silicones
for Cosmetics and Personal Care

877.700.0302 • www.chemsil.com

Represented by:
Axiom Ingredients

516.316.1009

We Provide YOUR Silicone Solutions™

Silicone solutions for every body

 

How can we provide solutions for you?



  Our sustainable solutions 
come from natural origins.
WHAT IS PRECIOUS
TO YOU?

When it comes to skin and hair care, the focus is 
on product performance and sensory attributes.  
Introducing Plantasens™ - our newest range of 
natural, sustainable emollients, emulsifiers, 
waxes & actives for personal care. Try 
Clariant ingredients for superior performing 
products with the right sensory profile.     

 WWW.PERSONALCARE.CLARIANT.COM  

 
 
 

Sephora publishes new “Public Chemicals Policy” 
In July, Sephora announced its new Public Chemicals Policy which will apply to all “intentionally added ingredients” in all products 
sold in Sephora stores and online.  The new policy applies to third-party products sold by Sephora as well as Sephora’s own 
products.  Sephora aims to have 100% of the formulated beauty and personal care products to have all intentionally added 
ingredients, excluding fragrance/parfum ingredients, listed on its website by 2020.  The new policy posts a list of High-Priority 
Chemicals that should be replaced with safer alternatives: 

2-bromo-2-nitro propane-1,3-diol 
5-bromo-5-nitro-1,3-dioxane 
Alluminum chloride 
Alluminum chlorohydrate 
Alluminum chlorohydrex PG 
Alluminum dichlorohydrate 
Alluminum sesquichlorohydrate 
Alluminum zirconium octachlorohydrate 
Alluminum zirconium octachlorohydrex GLY 
Alluminum zirconium pentachlorohydrate 
Alluminum zirconium pentachlorohydrex GLY 
Alluminum zirconium tetrachlorohydrate 
Alluminum zirconium tetrachlorohydrex GLY 
Alluminum zirconium trichlorohydrate 
Alluminum zirconium trichlorohydrex GLY 
Benzyl butyl phthalate 
Benzylhemiformal 

Bis(2-ethylhexyl) phthalate 
Bis(2-methoxyethyl) phthalate 
Butylparaben 
Coal tar 
Cocamide DEA 
Diazolidinyl urea 
Dibutyl phthalate 
Diethanolamine 
Diethylphthalate 
Diisopentylphthalate 
Di-n-pentyl phthalate 
DMDM Hydantoin 
Ethylparaben 
Formaldehyde 
High solvent naphtha 
Imidazolidinyl urea 
Isobutylparaben 

Isopropylparaben 
Methenamine 
Methylchloroisothiazolinone 
Methylisothiazolinone 
Methylparaben 
Naphtha 
Naphtha distillate 
N-pentyl-isopentylphthalate 
Oxybenzone 
Propylparaben 
Quaternium-15 
Sodium hydroxymethylglycinate 
Tar 
Toluene 
Triethanolamine 

 
 
 
 
 
 

https://www.sephorastands.com/sustainability 



+1.818.781.2585 • connect@fragrancewest.com • fragrancewest.com

Connect with Fragrance West today.

Creating memorable fragrances 
that captivate your market. 

Inspire. Create. Captivate.

EXO-P™
Biomimetic shield against  

urban pollution & smog
ANTI-PM2.5* ACTION NEWRESULTS
* Particulate Matter up to 2.5 µm

www.lucasmeyercosmetics.com



Technical Art Of Science, Inc.
300 Lackawanna Avenue, Suite 08

Woodland Park, New Jersey 07424
Phone: 973 785 8267

Website: www.technicalartofscience.com

12835 Arroyo St.
Sylmar, CA 91342
Phone: 818 - 837 - 3700

The Soul & Science 
of Beauty.

Evonik Industries AG Essen, Germany PHONE +49 201 173-2854

Evonik Corporation Hopewell, Virginia, USA PHONE +1 804 541-8658

personal-care@evonik.com       responsibility-personal-care@evonik.com     
www.evonik.com/personal-care



Contact Us

 

 
 

Need to get in touch with us? Feel free to call or email us.  
We would be happy to answer your questions  

CHAIR Victoria Ficuciello  631-531-1161 
CHAIR ELECT Philip Martel  631-531-5922 
SECRETARY Malika Towne  201-805-6039 
TREASURER Volodymyr Onyshchak  631-531-1726 
TREASURER ELECT Lauren Fontana  631-531-1365  
NOMINATIONS / ELECTIONS Ruby Del Aguila  631-531-1464 
MEMBERSHIP Susan Daly  631-531-1527 
PHOTOGRAPHY Michael Eskalyo  516-379-2661 
PLAQUES Joe Ettari  631-531-1100 
EMPLOYMENT / STUDENT PROGRAM Mindy Goldstein                        973-325-0968 / 516-528-3360 
HOUSE PHOTOGRAPHER Mai Franz  631-531-1531 
HOUSE Jennifer Recine  631-531-1448 
NEWSLETTER ADVERTISING John Tobin  631-531-1415 
SKI TRIP Ina Schlenoff  631-531-1244 
AUDIO / VISUAL Jack Lombardi  631-531-1390 
PICNIC                                                       Sunni Thaxton  631-531-1255 
PICNIC Volodymyr Onyshchak          631-531-1726 
NEWSLETTER / WEBSITE Ahmad El-Farram  647-862-8510 
PROGRAM Dara Getoff  201-888-7291 
PROGRAM Pooja Prabhudesai  631-531-1103 
EDUCATIONAL SEMINAR Christina Romano  631-531-1490 
GOLF OUTING Paul Tchinnis  631-531-1587 
REGULATORY Tom Vichroski  631-271-5194 
 

   CONTACT US 



Suga®Nate 160NC
Sodium Laurylglucosides Hydroxypropylsulfonate

• Lowest* eye irritation score
• 100% naturally-derived
• EO-free, palm-free, biodegradable 
• High-foaming
• Ships without preservatives

Suga® is a registered trademark of Colonial Chemical Inc. EpiOcular™ is a trademark of MatTek Corporation. © 2107 Colonial Chemical Inc.

Visit www.colonialchem.com

Open
your
eyes.

* Results for both HET-CAM and MatTek EpiOcular™ are Zero, indicating no ocular 
irritation potential in vivo. Complete testing information available upon request.
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Cooking Is
Chemistry To
Please The Palate®

Presents:

The Art & Science of Beauty®

908-707-0232 • phoenix-chem.com

Add olive oil and butter to large deep pan with cover. Add 

chicken breasts and sauté over low heat until slightly golden 

on each side. Set aside.

Add onion and bell pepper to pan cover, and sauté over 

low heat until pepper is wilted. Return chicken to pan. Pour 

tomato puree evenly over chicken. Next sprinkle salt, black 

pepper, oregano, basil evenly over tomato, cover and simmer 

over low heat for 1-½ hours. Place mozzarella slices evenly 

over chicken breasts, cover, and continue simmering for 15 

minutes more.

Chicken breasts can now be served. Serves 4. Roasted 

potatoes make an excellent accompanying dish.

A comfort food gypsy classic that is truly pleasure on the plate

• 4 Chicken breasts, filleted

• ½ lb Mozzarella, sliced

• 1 x 28 oz can tomato puree

• 1 large yellow onion, diced

• 2 yellow bell peppers, sliced

• 1 tbsp oregano

• 1 tbsp dry, crushed basil

• ½ cup (packed) fresh basil leaves

• 1 tsp ground black pepper

• 1 tbsp salt

• 2 oz olive oil (EVOO)

• ½ of one stick of butter

Chicken Breast Zingara

+1 (855) 776-7769  - contact@rossow-usa.com
www.rossow-usa.com

R E S O U R C E S 

T O  F O R M U L A T E 

Y O U R  F U T U R E

151222 - ROSSOW ad_Long Island SCC.indd   1 22/12/2015   10:28:42



Reach the top with JEEN!
Jeenate® Structurants™

Jeelux® and Jeesilc® Silicones
Jeesperse® Technology
Jeecide® Preservatives

BotanicalsPlus Natural Active Ingredients

www.JEEN.com



 

 
No hooks necessary, soooooo.... 

This newsletter has featured at least two sidebars in the past concerning lab grown meat, in both cases synthetically 
produced beef.  Now there are companies trying to do the same thing for the world’s largest source of animal protein, 
seafood. BlueNalu, Inc., is not creating a plant-based seafood alternative like vegan Toona or shrimpless shrimp. 
Instead, BlueNalu extracts a  needle biopsy's worth of  muscle cells from a single fish, such as a  Patagonian toothfish,  
orange roughy and mahi-mahi. Those cells are cultivated and fed a blend of liquid vitamins, amino acids and sugars. 
Eventually, the cells will grow into broad sheets of whole muscle tissue 
that can be cut into filets and sold fresh, frozen or packaged into other 
types of seafood entrees. According to “An Ocean of Opportunity Action 
Paper” from the Good Food Institute, a non-profit focused on animal-
protein alternatives, BlueNalu is among a tiny handful of companies 
attempting this. Worldwide, there are about two dozen companies 
working on growing animal meat from cells, but most of them are looking 
at traditional livestock meats, like  beef,  chicken  and lamb.   Only six 
are focused on cell-based seafood. Three of them are based in 
California: BlueNalu is setting its sights on a variety of species, but 
especially those that cannot be easily farmed; Finless Foods is primarily 
focused on a bluefin tuna product; Wild Type is working on cell-based 
salmon. All are probably five to 10 years away from having product on 
the market. Exactly what cell-based seafood will ultimately be called is 
also still up for grabs. A jumble of terms are already being floated: Lab-
grown seafood, cultured seafood, clean seafood, slaughter-free seafood. BlueNalu applied to trademark the term 
"cellular aquaculture," but feels it's unlikely to be approved, so the company is modifying its application to allow the term 
for use as a design mark instead. Finless Foods CEO Selden prefers the phrase "clean seafood" but  says  for  now, 
his company  is  defaulting  to  the  name  the  FDA uses:  “Cell-based Fish”.    An Ocean of Opportunity Action Paper; The Good Food 
Institute,   https://www.gfi.org/.  Leschin-Hoar, C.: Seafood Without The Sea: Will Lab-Grown Fish Hook Consumers? National Public Radio, May 5, 2019.  

You can’t get hooked!  But you might like it. 
 
 
 

How do you take your tea?  With or without micro or nanoplastics? 
“The increasing presence of micro- and nano-sized plastics in the environment and food chain is of growing concern. Although mindful 
consumers are promoting the reduction of single-use plastics, some manufacturers are creating new plastic packaging to replace 

traditional paper uses, such as plastic teabags. The objective of this study was to determine whether 
plastic teabags could release microplastics and/or nanoplastics during a typical steeping process. 
We show that steeping a single plastic teabag at brewing temperature (95 °C) releases 
approximately 11.6 billion microplastics and 3.1 billion nanoplastics into a single cup of the beverage. 
The composition of the released particles is matched to the original teabags (nylon and polyethylene 
terephthalate....The levels of nylon and polyethylene terephthalate particles released from the 
teabag packaging are several orders of magnitude higher than plastic loads previously reported in 
other foods. An initial acute invertebrate toxicity assessment shows that exposure to only the 

particles released from the teabags caused dose-dependent behavioral and developmental effects.”           Plastic Teabags Release Billions of Micro-  
particles and Nanoparticles into Tea. Laura M. Hernandez, Elvis Genbo Xu, Hans C. E. Larsson, Rui Tahara, Vimal B. Maisuria, Nathalie Tufenkji. Environmental Science &. Technology.2019, 
https://doi.org/10.1021/acs.est.9b02540. 
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Committed to technology, formulation 
and superior nation-wide distribution.
Distribution Locations 
- California 
- Florida 
- Illinois 
- Rhode Island 
- Texas

Visit us at: LincolnFineIngredients.com or Call: 800.296.4942 
Lincoln Fine Ingredients, Inc. 50 Industrial Circle, Lincoln, R.I., 02865



24/7 Online Ingredient Information:

BOTANICAL 
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New Rules in the EU for “Free From” Claims 
Annexes III and IV of EU regulation 655/2013, originally incorporated on July 3, 2017, went into effect on July 1, 2019.  This 
new law in the EU will probably become the model for similar regulations in the US and Canada.  Marketing departments are 
advised to take a close examination of these regulations as they address many marketing claims that have become ubiquitous 
that will no longer be allowed.  The entire Annex III is reprinted below.  Some of the more intriguing points are: 
“Free from’ claims concerning ingredients that are prohibited from use in cosmetics are not permitted 
If a free from claim is made for the absence of ingredients from a defined functional group  (i.e.: preservatives, colorants) the 
product cannot contain any ingredient from the functional group: You cannot claim “Free from Red 4”; you would have to claim 
“Free from colorants” and then only if the product does not contain any ingredient in the defined functional group of colorants. 
The presence of formaldehyde releasing ingredients prohibits the use of “Free from Formaldehyde”. 
Products that do not require preservatives, i.e.: high ethyl alcohol products, cannot claim to be preservative free. 
You cannot claim guaranteed properties based on ingredients that are not present.  A product claiming to be hypoallergenic 
may not have any purposely added ingredients that are known to be allergens but you cannot claim the complete absence of 
allergenic risk: you cannot say “free from allergenic/sensitizing substances.” 
The use of ingredients that are “non-preservative preservatives” (i.e.: ethyl alcohol, capryl glycol) does not allow the claim “free 
from preservatives,”  regardless of whether the ingredients used appear or do not appear on the EU’s list of permitted 
preservatives. 
Regardles of an ingredient’s other possible functions, a product containing an ingredient that “exerts a perfuming function” 
cannot be claimed the be “free from perfume.”  “Free from parabens”, “ Free from phenoxyethanol”, and “Free from triclosan” 
are not permitted.  Certain free from claims are specifically permitted for certain product types: “Free from alcohol” in a family 
mouthwash, “Free from animal-derived ingredients” in products intended for vegans, or “Free from acetone” for users wishing to 
avoid acetone’s smell, for instance. 
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=1&ved=2ahUKEwjj_JfLpdriAhVIq1kKHaP2BSgQFjAAegQIABAC&url=https%3A%2F%2Fec.europa.eu%2Fdocsro
om%2Fdocuments%2F24847%2Fattachments%2F1%2Ftranslations%2Fen%2Frenditions%2Fnative&usg=AOvVaw1oitALj_6Y48K02uwLYVnQ 

 

 
ANNEX III 
Free from claims 
In the case of "free from claims", more guidance is needed for the application of the common criteria to provide an 
adequate and sufficient protection of consumers and professionals from misleading claims. 

Criterion Description Examples of claims (only illustrative and not 
exhaustive) and remarks 

Legal compliance "Free from" claims or claims with similar 
meaning should not be made concerning (an) 
ingredient(s) which is 
prohibited for use in cosmetics by Regulation 
(EC) No 1223/2009. 
 

The claim 'free from Corticosteroids' is not 
allowed, as Corticosteroids are banned by EU 
cosmetics legislation. 
 

Truthfulness In case claims in relation to the absence of 
ingredients are made in relation to functional 
groups of ingredients that are defined in 
Regulation (EC) No 1223/2009, such as 
preservatives and colorants, the product should 
not contain any ingredient that belongs to the 
group as defined in this Regulation. 
 
If it is claimed on the product that it does not 
contain a specific ingredient(s), the ingredient 
should not be present or released. 

 
 
 
 
 
 
 
 
The claim 'free fromFormaldehyde' is not 
allowed, if the product contains a formaldehyde 
releasing ingredient (e.g. Diazolidinyl Urea). 
 

Evidential 
support 

The absence of (a) specific ingredient(s) should 
be demonstrated by adequate and verifiable 
evidence. 

See Annex II on "Best practices applying to 
experimental studies". 
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Criterion Description Examples of claims (only illustrative and not 
exhaustive) and remarks 

Honesty "Free from" claims or claims with similar 
meaning should not be allowed when they refer 
to an ingredient which is typically not used in the 
particular kind of cosmetic product. 
 
 
 
"Free from" claims or claims with similar 
meaning should not be allowed when they imply 
guaranteed properties of the product, based on 
the absence of (an) ingredient(s), which cannot 
be given.  
 
"Free from" claims or claims with similar 
meaning addressing functional groups of 
ingredients should not be allowed if the product 
contains ingredients with multiple functions and 
among these is the function that the product is 
claimed to be free from. Exceptions might be 
possible (e.g. based on challenge test results of 
the formula without the particular ingredient(s)). 
 

Fine fragrances usually contain such a high 
amount of alcohol that the additional use of 
preservatives is not necessary. In this case, it 
would be dishonest to highlight in advertising 
the fact that a certain fine fragrance does not 
contain any preservative. 
 
The claim 'free from allergenic/sensitizing 
substances' is not allowed. A complete absence 
of the risk of an allergic reaction cannot be 
guaranteed and the product should not give the 
impression that it does. 
 
The claim 'free from preservatives' should not 
be used when a product contains (an) 
ingredient(s) showing a protective effect against 
microorganisms, which are not included in 
Annex V of Regulation 1223/2009, e. g. alcohol. 
If the responsible person has evidence that the 
particular ingredient or the combination of such 
ingredients does notcontribute to the product 
protection, it might be appropriate to use the 
claim (e.g. challenge test results of the formula 
without the particular ingredient).  
 
The claim 'free from 
perfume' should not be used when a product 
contains an ingredient which exerts a perfuming 
function in the product, regardless of its other 
possible functions in the product. 

Fairness "Free from" claims or claims with similar 
meaning should not be allowed when they imply 
a denigrating message, notably when they are 
mainly based on a presumed negative 
perception on the safety of the ingredient (or 
group of ingredients). 
 

Certain parabens are safe when used in 
accordance to Regulation (EC) No 1223/2009. 
Considering the fact that all cosmetic products 
must be safe, the claim 'free from parabens' 
should not be accepted, because it is 
denigrating the entire group of parabens.  
 
Phenoxyethanol and triclosan are safe when 
used according to the Cosmetics Regulation. 
Hence the claim free from these substances 
should not be accepted because it is denigrating 
authorised substances. 

Informed 
decision-making 

"Free from" claims or claims with similar 
meaning should be permitted when they allow 
an informed choice to a specific target group or 
groups of end users. 
 

The following claims should be permitted if they 
also comply with the other common criteria:  
 
'free from alcohol', e.g. in a mouthwash 
intended as a family product;  
 
'free from animal-derived ingredients', e.g. in 
products intended for vegans; or  
 
'free from acetone', e.g. in nail polish, for users 
wishing to avoid its particular smell. 

 
 
 
 
 


