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2011
M
AY

MAY  MEETING NOTICE

Thursday May 19th
Cocktail Hour: 5:30-6:30
Dinner: 6:30
Speaker: 7

MEMBERS: $45.00
NON MEMBERS: $50.00

Gail Vance Civille 

President, Sensory Spectrum

BUY TICKETS NOW!!!

STAY CURRENT 
ON EVENTS AND 

ANNOUNCEMENTS

WWW.LISCC.ORG

The Influences of Sensory Perception, Consumer 
Perceptions of Liking and Performance 

Black Forest Brew Haus 

2015 New Highway,
Farmingdale NY, 11735 

http://liscc.org
http://liscc.org
http://liscc.org
http://liscc.org
http://www.blackforestbrewhaus.com/ordereze/default.aspx
http://www.blackforestbrewhaus.com/ordereze/default.aspx
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ABOUT OUR SPEAKER
Gail Vance Civille, President of Sensory 
Spectrum, Inc., has pioneered advanced 
sensory evaluation approaches for industry, 
academia and the government. For over 40 
years her application of strategic business 
initiatives to R&D and marketing projects 
has impacted sensory science globally. 

Her fundamental development of flavor, 
texture, fragrance, Skinfeel and Fabricfeel 
Spectrum Descriptive Analysis 
methodology, references and protocols is 
the foundation for sound analytical tools in 
sensory science. As an expert in the 
evaluation of sensory properties, Ms. Civille 
has worked with thousands of food and 
personal care products using sophisticated 
consumer and descriptive techniques.

As a course director for Sensory Spectrum 
and the Center for Professional 
advancement she has developed diverse 
original workshops and courses in basic 
and advanced sensory evaluation methods 
and theory, as well as, consumer testing, 
panel leadership, quality control and the 
management of sensory programs.

Ms. Civille has published articles on general 
sensory methods, as well as, sophisticated 
application of sensory strategy, and is co-
author of Sensory Evaluation Techniques, 
Sensory Evaluation in Quality Control and 
co-editor of Aroma and Flavor Lexicon for 
Sensory Evaluation.

Ms. Civille was awarded in 2002 the David 
R. Peryam Award given to outstanding 
professionals in the applied sensory 
science field by the ASTM Committee E18. 
In 2006 she was awarded the ASTM Award 
of Merit.

As part of the organizing and founding 
committee Ms. Civille was instrumental in 
the establishment of The Society of 
Sensory Professionals and serves as its 
current Chair.

After graduating from the College of Mt. St. 
Vincent, New York (for which she serves on 
the Board of Trustees) with a BS degree in 
Chemistry, Ms. Civille began her career as 
a product evaluation analyst with the 
General Foods Corporation.

Ms. Civille has appeared in television, radio 
and print in regard to her sensory 
expertise.

"A Leading Supplier of Unique Specialty
Chemical Ingredients to the Cosmetic and

Personal Care Industry"

140 Sylvan Avenue
Englewood Cliffs, NJ  07632

201-346-4620
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A MESSAGE FROM OUR 
CHAIR
“It was one of those March days when the sun 
shines hot and the wind blows cold: when it is 
summer in the light, and winter in the shade.”      
-Charles Dickens

As we move closer and closer to summer, let us 
enjoy the spring.  Spring with its beautiful 
blooming flowers, dew-filled mornings, and rain 
showers that leave as fast as they came.  Enjoy 
each day for whatever it brings, because before 
we know it, the heat of August will be upon us, 
and the chill of autumn will follow shortly after.  
Enjoy the spring, the sun, and the beautiful 
island where we live.  While we do live on an 
island, let us not live life on an “island” - get out 
and enjoy the season.

Our May meeting is scheduled for Thursday the 
19th.  We have an excellent speaker lined-up, 
Gail Vance Civille.  Her topic is entitled “The 
Influence of Sensory Perception Consumer 
Perceptions of Liking and Performance”.  I look 

forward to hearing Gail’s advice on consumers’ 
perceptions of benefits, efficacy and 
performance of consumer goods.  Please join us 
for an interesting discussion and dinner.

Please save the date for this year’s Family 
Picnic.  The picnic will be held August 6th at 
Hecksher State Park, field #3.  Bring your 
friends and families because year after year, this 
event is a fun-filled day for all ages.

Keep the 2011 LISCC Joe Rosenstreich 
Scholarship in mind.  This scholarship is 
awarded by the LISCC to a student who strives 
for excellence in school, work and community.  
Our 2010 Scholarship was awarded to Adam 
Drago.  A well-deserved congratulation goes out 
to Adam.  Please look soon for an updated 2011 
scholarship application on our website.

Please also check our website, LISCC.org, for 
all news, events, and photos.

Thank you,
Frank Friel
2011 Chairperson

A.2072_22411:ALZO 2072  2/24/11  10:29 AM  Page 1
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SEE MORE PICTURES

WWW.LISCC.ORG

http://liscc.org/employment.html
http://liscc.org/employment.html
http://liscc.org/employment.html
http://liscc.org/employment.html
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REGULATORY 
UPDATES
Health Canada tests concluded in 
March have shown that Moroccan 
Hair Treatment by Inoar, Keratin 
Complex Express B lowout by 
Copomon, Keratin Connection’s 
Royal Keratin Professional  Line and 
LaBrasiliana products  Zero  and 
Veloce  exceed the 0.2% permitted 
l e v e l o f f o r m a l d e h y d e .  
Formaldehyde vaporized during blow 
drying and flat ironing are theorized to 
pose s igni f icant r isk to salon 
professionals who may be exposed to 
several treatments a day.  In the U.S., 
on April  15th, based on the Health 
Canada, California OSHA, Oregon 
OSHA, and federal OSHA studies, the 
Federal  Occupational  Safety and 
Health Administration released its 
latest call  warning salon profess-
ionals about the danger of potential 
formaldehyde exposure when using 
hair smoothing treatments.  

The cosmetics industry is becoming 
increasingly divided in terms of 
standards and certification for natural 
and organic cosmetics.  There are 
numerous, sometimes rival  schemes 
gaining ground in different parts of the 
world.  After over 8 years of 
discussions, the ‘Cosmos’ certification 
scheme has finally been introduced in 
Europe.  The first certified products 
are expected this year, but no 
common Cosmos logo is planned. 
Despite Cosmos, standards are 
mainly adopted on a national basis:  
The Soil Association in the UK, ICEA 
primarily in Italy, Cosmebio in France 
and BDH in Germany. Founding 
Cosmos members market over 
10,000 certifiable products.  Some 
see a major flaw of the Cosmos 
standard is that it will  not replace or 
unify the many of existing symbols 
and logos.  The ‘Natrue’ standard, 
launched in 2008 with the backing of 
leading natural cosmetic  brands, has 
been suc-cessful in providing a 
uniform labeling scheme and covers 

almost 1,400 products. But most of its 
55 licensees are based in German-
speaking countries. ‘Ecocert’ has the 
most international  coverage. It has 
been adopted by companies in 
Denmark, Latvia, Brazil, India, Japan, 
South Korea, Malaysia, Australia and 
its original country, France.  In North 
America, the drive for standards 
seems to have gained momentum 
when marketer Whole Foods adopted 
their new personal care guidelines 
last year.  Formulation and re-
formulation activity occurring in the 
US and Canadian markets revolves 
around three sets of standards: NSF 
ANSI 305, the Natural Products Asso-
ciation and the USDA National 
Organic Program.  Natrue joined NSF 
ANSI and announced the launch of a 
new joint natural  cos-metics standard 
in March.  NPA has hit back stating 
such a stan-dard has existed for 
years, citing its own that was set up in 
2008 and calling the Natrue/NSF 
announce-ment confusing.  With the 
major certification agencies engaged 
in battles in Europe and North 
A m e r i c a , n e w s t a n d a r d s a r e 
beginning to arise elsewhere around 
the globe. 

In March, the FDA sent out a warning 
letter to US cosmetics firm Jada Labs 
regarding the product claims that 
appeared on its Stemcellfacecream 
and Synovia-labs websites. According 
to FDA’s letter, the StemCellin 
Intensive Emulsion, StemCellin Deep 
Wrinkle Serum and Faitoz-25 are 
‘promoted for uses that cause these 
products to be drugs’.  Some of the 
claims highlighted by the letter: “Lose 
your wrinkles! without painful injec-
t ions…”, “Hyaluronic ac id [an 
ingredient of Faitoz-25] helps reduce 
spider veins….”, “Argireline mimics the 
actions of Botulinum by … relaxing 
muscle contractions....” 
“This incredible PhytoCellTec apple 
stem cell  cream emulsion is the first 
product to harness the regenerative 
potential of your own facial stem cells to 
renew skin …. It will  actually ‘reju-
venate’  your skin by ‘awakening’  your 
body’s own reservoir of undiffer-
entiated stem-cells.”   According to 

current regulations, cosmetics are 
limited to products that are “for 
cleansing, beautifying, promoting 
attractiveness or altering the appear-
ance”. If a product makes claims or is 
intended to affect the structure or any 
function of the body then it becomes a 
drug. Some cosmetics industry insiders 
suggest that this regulation, developed 
when cosmetics were quite different, 
h a s n o t k e p t u p w i t h w h a t 
investigational and formulation science 
has made possible and should be 
updated. 

Research estimates that 4,000 to 
6,000 metric  tons of potentially toxic 
sunscreen is washed off swimmers 
and into the oceans every year.  
Research a l so ind ica tes tha t 
sunscreens may be bleaching coral 
reefs, in turn ruining them by 
promoting viral infections. Coral 
bleaching refers to the loss of the 
zooxanthellae algae that live in a 
symbiotic  relationship with the coral.  
Reef Safe SunCare, manufactured in 
Florida under the Beach Buff brand, 
has been approved by Jean-Michel 
Cousteau’s Ocean Future Society on 
the basis of i ts biodegradable 
formulation.   Reef Safe says its sun 
care products take approximately 90 
days to biode-grade in sea water or 
fresh water, with no toxicity issues. 

The European Commission has 
banned the fragrance ingredient musk 
xylene.  The IFRA Code of Practice 
already prohibits the use of musk 
xylene.

http://www.cosmeticsdesign.com/content/search?SearchText=OSHA&FromNews
http://www.cosmeticsdesign.com/content/search?SearchText=OSHA&FromNews
http://www.cosmeticsdesign.com/content/search?SearchText=NPA&FromNews
http://www.cosmeticsdesign.com/content/search?SearchText=NPA&FromNews
http://www.cosmeticsdesign.com/content/search?SearchText=drug&FromNews
http://www.cosmeticsdesign.com/content/search?SearchText=drug&FromNews
http://www.cosmeticsdesign.com/content/search?SearchText=Reef+Safe&FromNews
http://www.cosmeticsdesign.com/content/search?SearchText=Reef+Safe&FromNews
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               Across      
 1.  Fault feature 
 6.  Saucer mates 
10. Fashion magazine frequent 1st name                                    by Tom Vichroski 
14. “_______thought!”: Indignation 
15. One type of history 
16. Racetrack edge 
17. Ingredient show 
19. Sandwich loaves 
20. Initial sch. 
21. Botanical bristle 
23. Frequent gym concentration area 
26. Since 
28. What Oz is not 
32. Provide food 
34. Scoring standard 
36. Dry 
37. Nuclear reactor 
38. Capture 
40. NY area transport org. 
41. Javits Center event 
44. Garland 
45. Influence 
46. Swedish Prime Minister Palme 
48. Acrylic fiber brand 
50. Basic dog command 
51. Correct a manuscript 
52. Spurious 
54. Level 
56. Egyptian ‘perception’ as a god 
57. Sy’s store 
59. Forks in the road 
61. Groening, Lauer or Perry 
64. September show in Milan 
69. Pennsylvania port 
70. Luzon volcano 
71. 78 card deck 
72. Lascivious look 
73. Nimble 
74. TV’s “Hot Lips”’ real family 
 
Down 22. Flavor 47. Reg. Agcy. for cosmetics 
1.   Distress call  23. Pittcon sponsor 49. Expulsion 
2.   “Growth” to oenophiles  24. Painting by Renoir, Gauguin or Cézanne 51. Builds   
3.   The Bronx Zoo’s Mia 25. Sculpture style begun by A. Calder 53. Excludes leaving out failures to mention?       
4.   Noose necessity 27. “______from me…”: “I won’t do it.” 55. Follower of an auction profit pamphlet?  
5.   Most communities have at least one 29. Tests illustrations of representative parts? 58. A judgement for the dragon who ate a pea? 
6.   Shows in Bologna, Hong Kong, Las 30. Pennsylvania railroad town 60. Artie, George or Fiona 
      Vegas and Istanbul 31. Caribbean, Celebes or Coral 61. Blanc, Brooks or Tillis 
7.   Northeast sch. 33. One pitcher meas.      62. Exist 
8.   Beat living quarters 35. As a result of 63. Knot  even a cravat? 
9.   Stylish 38. Gordon Shumway (or Wayne Schlegel?) 65. “___ baby”: Brer Rabbit foil 
10. Aimlessly straying      39. IATA for Salida, CO, or a 66. An Italian commune on a Maldives atoll  
11. Not ecclesiastical       texter’s “something like that”      owned by a memorable Greek? 
12. Perjure    42. “_____dancer”: Railroad worker 67. Deteriorate 
13. South African golfer 43. Big board symbol for Std.Oil successor 68. Abbreviated discharges of high hills? 
18. Affirmative 44. Prune   

“Show Time!” 
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SEE MORE PICTURES

WWW.LISCC.ORG

Looking for both 
innovative and 

traditional personal 
care ingredients?

YOU WANT
CHARKIT!

For lanolin, silicones, 
polyquats, oils, 

butters & waxes, 
salts & masks and 

so much more!

Call 203-299-3220
or email

sales@charkit.com

www.charkit.com

SCCad_PREP_SEast.indd   1 4/25/11   2:58:42 PM

http://liscc.org/photos.html
http://liscc.org/photos.html
http://liscc.org/photos.html
http://liscc.org/photos.html
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EVENTS
WWW.LISCC.ORG

EDUCATIONAL SEMINAR
Thursday Oct. 6th, 2011.  

NOVEMBER MEETING
Thursday Nov. 17th, 2011. 

Team Up With Your Perfect Partner

Ingredient Sales • Repackaging • QC • Documentation

Ruger Chemical Co., Inc.
800.274.7843

www.rugerchemical.com

BEAUTY IS OUR SCIENCE®

www.lipochemicals.com

ANNUAL PICNIC
Saturday Aug. 6th, 2011.  

http://liscc.org/events.html
http://liscc.org/events.html
http://liscc.org/events.html
http://liscc.org/events.html
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From Chemical & Engineering News, 
2/21/11: “Newscripts reader Fred Jacobson, a 
principal scientist at Genentech in San 
Francisco, recently wrote to point out a new 
miracle product: DEHYDRATED WATER. I’ll 
never think of life’s liquid elixir the same way 
again.     It seems that you can now buy good 
old H2O as a dehydrated capsule. To 
rehydrate it, simply place the gel capsule in a 
bowl of hot water and allow it to dissolve.     
The buydehydratedwater.com website points 
out some of the many virtues of water-free 
water: “Dehydrated water is compact, 
lightweight, easy to store, and perfect to take 
wherever you go. It’s free of toxins, 
chemicals, lead, minerals, and almost every 
other dangerous substance you can think of.”      
What really sells me on the product is that the 
dry-as-dust water could be the perfect 
complement to my weight-control efforts. The 
capsules, after all, are “the perfect addition to 
all high-fiber, protein, and carbohydrate 
diets,” the website says. The capsule makers 
sure do cover all the bases.     At a 
discounted price of $3.95—down from the list 
price of $29.95—dehydrated water is avail-
able from the popular Web-based su-
permarket Amazon.com. For $295, you can 
get your own dehydrated water franchise, 
provided you meet certain qualifications—
gullibility being chief among them.     If you’ve 
got a little more money to spend, New-scripts 
fan Jacobson also suggests that you consider 
the benefits of hexagonal water. For $495, 
the folks at wholeearthhealth.com will ship the 
Vitalizer Plus free to addresses in the U.S.     
Looking for all the world like a garden-variety 
blender, “the Vitalizer Plus is scientifically 
documented to structure, oxygenate, add 
minerals, and add energy to your water,” the 
website says. “This advanced oxygenation 
system will simply provide you with drinking 
water that will penetrate your body sooner 
with a difference you can taste.” And if you 
believe that pitch, I’ve got a bridge I’d like to 
sell you. 

SEE MORE PICTURES

WWW.LISCC.ORG

ww

 www.unipex.com • info@unipex.com

MDI Complex®B-WhiteTM

CapixylTM ChroNOlineTM

Unique and innovative 
active ingredients 

http://liscc.org/photos.html
http://liscc.org/photos.html
http://liscc.org/photos.html
http://liscc.org/photos.html
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CHAIR Frank Friel 631-531-1513
CHAIR ELECT Paul Marotta 631-531-1074
SECRETARY Chris Burger 732-710-7714
TREASURER Ruby Del Aguila 631-531-1464

TREASURER ELECT Michael Ingrassia 631-531-1251
NOMINATIONS/

ELECTIONS
Akshay Talati 631-531-1169

MEMBERSHIP Susan Daly 631-531-1527
PHOTOGRAPHY Michael Eskalyo 516-379-2661

PLAQUES Joe Ettari 631-531-1100
EMPLOYMENT/

STUDENT PROGRAM
Mindy Goldstein 973-352-0968

516-528-3360

HOUSE Carin Leonard

Andrea Salierno

631-531-1641

631-622-5115

NEWSLETTER/ 
ADVERTISING

Paul Marotta 631-531-1074

AWARDS Joanne Leaver 631-531-1575
SKI TRIP Gary Lockwood 631-531-1469

AUDIO/VISUAL Jack Lombardi 631-531-1390
PICNIC Paul Marotta 631-531-1074

NEWSLETTER Ahmad Elfarram 631-531-1255
PROGRAM Chris Polla 531-531-1227

EDUCATIONAL 
SEMINAR

Steve Schnittger 631-531-1521

GOLF OUTTING Paul Tchinnis 631-531-1587
ARCHIVES James Tobin 631-531-1093

REGULATORY Tom Vichroski 631-271-5194

CONTACT US

!"#$%& '#()%! * 
             !"#$%& !)++%!!
Brenntag Specialties, Inc.
1000 Coolidge St. 
South Plain! eld, NJ  07080
Phone: 800 732-0562
www.brenntagspecialties.com

Fine Ingredients, Minerals, 
Colors, Surface Treatments

875 Creel Street
Melbourne, FL  32935 USA
Tel. 1-321.254.3444 ° Fax 1-321.242.9507

e-mail: sales@biochemica.com
www.biochemica.com

UNLIMITED SHELTER

AT DSM NUTRITIONAL PRODUCTS WE 

OFFER VITAMINS, UV FILTERS & 

SPECIALTY INGREDIENTS. 

FINDING NEW WAYS TO TURN SUNLIGHT 

INTO A BETTER FRIEND

DSM  Nutritional  Products,  Inc.
45  Waterview  Boulevard,  Parsippany,  NJ  07054
1(800)526-0189  
www.unlimitednutrition-na.dsm.com

mailto:ffriel@estee.com
mailto:ffriel@estee.com
mailto:pmarotta@estee.com
mailto:pmarotta@estee.com
mailto:chris.burger@mail.alzointernational.com
mailto:chris.burger@mail.alzointernational.com
mailto:rdelagui@estee.com
mailto:rdelagui@estee.com
mailto:mingrass@estee.com
mailto:mingrass@estee.com
mailto:atalati@estee.com
mailto:atalati@estee.com
mailto:sdaly@estee.com
mailto:sdaly@estee.com
mailto:meskalyo@barnetproducts.com
mailto:meskalyo@barnetproducts.com
mailto:jettari@estee.com
mailto:jettari@estee.com
mailto:gold379@gmail.com
mailto:gold379@gmail.com
mailto:cleonard@estee.com
mailto:cleonard@estee.com
mailto:asaliern@estee.com
mailto:asaliern@estee.com
mailto:pmarotta@estee.com
mailto:pmarotta@estee.com
mailto:jleaver@estee.com
mailto:jleaver@estee.com
mailto:glockwoo@estee.com
mailto:glockwoo@estee.com
mailto:jlombard@estee.com
mailto:jlombard@estee.com
mailto:pmarotta@estee.com
mailto:pmarotta@estee.com
mailto:mail.ahmadelfarram@gmail.com?subject=
mailto:mail.ahmadelfarram@gmail.com?subject=
mailto:cpolla@estee.com
mailto:cpolla@estee.com
mailto:sschnitt@estee.com
mailto:sschnitt@estee.com
mailto:ptchinni@estee.com
mailto:ptchinni@estee.com
mailto:jtobin@estee.com
mailto:jtobin@estee.com
mailto:crdrconsulting@verizon.net
mailto:crdrconsulting@verizon.net
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SEE MORE PICTURES

WWW.LISCC.ORG

!

On a lighter note: According to 
Calvin Klein, their Obsession for 
Men is an “intensely provocative 
scent that is a masculine blend of 
botanics, spices and rare woods 
that reflects the determin-ation 
and fire that drive men’s 
passions”.  But don’t wear it while 
on safari.  The scent is an 
irresistible attraction to tigers, 
cheetahs, jaguars and other big 
cats.  The effect was discovered 
at the Bronx Zoo and has been 
used by conservationists, wildlife 
photo-graphers and zoos since 
2003.  The Jaguar Conservation 
Pro-gram is currently welcoming 
donations of Ob-session for Men: 
http://www.jaguarssp.org/pdf/Actio
n_Belize/ostro_silver.pdf  

http://liscc.org/photos.html
http://liscc.org/photos.html
http://liscc.org/photos.html
http://liscc.org/photos.html
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SEE MORE JOBS

WWW.LISCC.ORG
Marketing Specialist: Cosmetics

Production Manager: Home and Personal Care BASF

Production Manager: Optical Effects BASF

EMPLOYMENT

PLEASE CONTACT MINDY GOLDSTEIN @ 973-352-0968 or 516-528-3360 TO HAVE 

YOUR EMPLOYMENT COMMUNICATION LISTED IN THIS SECTION. ADS WILL BE RUN ON A 

SPACE AVAILABILITY BASIS

http://liscc.org/employment.html
http://liscc.org/employment.html
http://liscc.org/employment.html
http://liscc.org/employment.html
http://liscc.org/stuff/marketing.pdf
http://liscc.org/stuff/marketing.pdf
http://liscc.org/stuff/BASF_1100682.pdf
http://liscc.org/stuff/BASF_1100682.pdf
http://liscc.org/stuff/BASF_1100681.pdf
http://liscc.org/stuff/BASF_1100681.pdf
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MAY MEETING NOTICE
Gail Vance Civille 

President, Sensory Spectrum

BUY TICKETS NOW!!!

SPACE IS LIMITED SO BE SURE TO BOOK YOUR TICKETS IN ADVANCE!  FOLLOW THE 

LINK ABOVE TO PURCHASE ONLINE OR FILL OUT THE FORM BELOW AND MAIL A 

CHECK PAYABLE TO  SCC: LONG ISLAND CHAPTER.

NAME___________________________________________________________________________

COMPANY_______________________________________________________________________

ADDRESS________________________________________________________________________

PHONE__________________________________________________________________________

# ATTENDING______________$AMT. ENCLOSED____________________________________

PLEASE MAIL A CHECK AND THIS FORM TO:           CARIN LEONARD
                                                                                     ESTEE LAUDER INC.
                                                                                     125 PINELAWN ROAD, MELVILLE NY 11747

PLEASE INCLUDE ALL ATTENDEES IN ORDER TO PREPARE I.D. BADGES IN ADVANCE.  
CANCELLATIONS WILL BE HONORED ONLY UNTIL 12PM ON MAY 19TH.  ANY AVAILABLE 

TICKETS WILL BE ON A FIRT COME FIRST FOR $50 AT THE DOOR.  NO SHOWS ARE 

RESPONSIBLE FOR FULL PAYMENT.  

Thursday May 19th

Members: $45
Non-Members: $50

http://liscc.org/maymeeting.html
http://liscc.org/maymeeting.html

