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Crest Hollow Country Club
8325 Jericho Turnpike, Woodbury NY 

Date:  Tuesday April 17th, 2012
Time:  6:00 - 7:00 (cocktail hour) 
 7:00 - 8:15 (dinner)
 8:15 - Speeches and Award 
 Ceremony
 Dessert to follow.

Members: $55.00
Non-Members: 60.00

Buy Tickets Now!

About Mr. Leonard Lauder
Leonard A. Lauder is Chairman Emeritus of The Estée Lauder Companies Inc. 
and is currently the senior member of its Board of Directors. Founded in 1946, 
the Company is one of the world's leading manufacturers and marketers of 
quality skin care, makeup, fragrance and hair care products, with annual sales 
of $8.8 billion. Its products are sold in over 150 countries and territories across 
more than 25 well-recognized brand names.

Mr. Lauder served as President of The Estée Lauder Companies from 1972 to 
1995 and as Chief Executive Officer from 1982 to 1999. He added the title of 
Chairman in 1995 and served as Chairman of The Estée Lauder Companies 
through June 2009. Under his leadership, the Company launched many brands, 
including Aramis, Clinique, Lab Series Skincare for Men and Origins. Beginning 
in the mid-1990s, the company also began expanding through acquisitions, 
including Aveda, Bobbi Brown, Jo Malone, La Mer and M·A·C.AP
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Dear LISCC Members,

Happy spring everyone. One of  my heroes Walt Disney once 
said “All our dreams can come true if we have the courage to pursue 
them.” Well the LISCC leadership team did dream and next month 
Mr. Leonard Lauder will be our guest speaker. I urge all of  our 
members to register if  you haven’t already done so as this is a once 
in a lifetime opportunity.

Before we get too excited about this spring weather I would 
like to thank the organizers of the ski trip. Ina and Gary did a 
wonderful job. We had over 65 of  our members journey north to 
Windham Mountain. The ski conditions were amazing, the bus ride 
was enjoyable and the memories and friendships that were created 
are priceless.

 I am very excited to announce that we have firm dates for 
both the Family Picnic and the Golf outing.  The Family Picnic will be 
Sat August 11th at Heckscher State Park pavilion 3. I would like to 
send A BIG thank you to Chris Burger who waited in line for 12 hours 
to secure the permit. The Golf  outing will be September 5th.  Future 
events being planned are the Educational Seminar, Fishing Trip and 
the 25th anniversary party. Please stay tuned for details.

 I encourage all of  our members to be involved. Whether you 
would like to attend a meeting or be involved in planning an event 
you are all welcome. In addition if you have any concerns or 
comments related to our chapter I can be reached at 
pmarotta@estee.com.

Happy Dreaming,

 Paul

Lonza and Arch
Where Personal Care meets Life Sciences
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For more information, please visit 
us at www.lonza.com or email us at  
lonzapc.arch@lonza.com.

UNLIMITED SHELTER

AT DSM NUTRITIONAL PRODUCTS WE 

OFFER VITAMINS, UV FILTERS & 

SPECIALTY INGREDIENTS. 

FINDING NEW WAYS TO TURN SUNLIGHT 

INTO A BETTER FRIEND

DSM Nutritional Products, Inc.
45 Waterview Boulevard, Parsippany, NJ 07054
1(800)526-0189 
www.unlimitednutrition-na.dsm.com

We are not your supplier,
We are your partner.

111 North Main St
Forked River, NJ 08731
609-971-1323
www.eescosmetic.com

mailto:pmarotta@estee.com
mailto:pmarotta@estee.com
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R E G U L A T O R Y   
UPDATE
FDA is warning consumers not to use skin 
creams, beauty and anti-septic soaps, or 
lotions that might contain mercury. 
Marketed as skin lighteners and anti-
aging treatments that remove age spots, 
freckles, blemishes and wrinkles, 
adolescents also may use these products 
as acne treatments. The products, 
manufactured abroad, have been found in 
at least seven states. 

ICCVAM, the EU’s Interagency 
Coordinating Committee on the 
Validation of Alternative Methods has 
recommended The BG1Luc  ER TA 
( B G 1 L u c e s t r o g e n r e c e p t o r 
transactivation) non-animal test 
method to identify estrogen agonist 
and antagonist activity. ICCVAM cited a 
number of benefits over the methods 
currently employed in the US.

The Personal  Care Product Council 
(PCPC) has released a statement in 
response to the December 2011 study 
on lead in lipsticks conducted by the 
US Food and Drug Administration:  
“FDA again has reviewed the lead 
levels found in lipstick and determined 
them to be safe. Unfortunately, some 
activist groups are misconstruing the 
results of the FDA study posted in 
December that found current lead 
levels in lipsticks to be well  below limits 
recommended by in te rna t iona l 
regulatory authorities. In the study, 
FDA found trace levels of lead in 
various lipsticks ranging from 0.026 to 
7.19 ppm and averaging 1.11 ppm. 
Using lipstick containing lead at this 
level would result in exposure 1,000 
times less than from daily consumption 
of water meeting EPA drinking water 
standards.  “Lead is never used as an 
intentionally added ingredient in or as 
an additive to lipstick. However, lead is 
ubiquitous and found naturally in air, 
water, and soil. It may also be found at 
extremely low levels as a trace 
contaminant in the raw ingredients 
used in formulating cosmetics, such as 
lipstick, just as it is found in many 
thousands of other products.  Cosmetic 
companies are required by law to 

substantiate the safety of their products 
before they are marketed. Nothing 
matters more to cosmetic companies 
than the safety of those products and 
the well- being of the women who use 
them.  FDA’s 2011 study assessed the 
lead content of 400 lipsticks, serving as 
a follow-up to the 2009 study that 
assessed 20 lipsticks. Both studies 
concluded that the lead levels found in 
the lipstick were safe and well  below 
limits recommended by international 
regulatory authorities. 

COLIPA, the fifty-year-old European 
Cosmetics Association, has changed 
its name to “Cosmetics Europe – The 
Personal Care Association”. 

ICMAD ( Independent Cosmet ic 
Manufacturers & Distributors), in 
regard to a suit filed against the FDA 
by a coalition of six consumer safety 
and environmental groups over the 
FDA's lack of nanotechnology 
regulation, sent a response through 
Cosmetics & Toiletries magazine, posted 
January 23rd, as shown below:  "While 
the plaintiffs have based their right to 
judicial  review on allegations of the 
FDA’s failure to timely commence 
regulatory action on their petition, their 
purpose appears to be to force the 
administration into commencing some 
form of enforcement action. Based upon 
this, ICMAD expects the FDA to seek 
early dismissal of the lawsuit.  “Beyond 
the procedural issues presented by the 
lawsuit, a review the information in their 
petition and complaint suggests that the 
foundation of their position is derived 
from theoretical  activity and risk of these 
compounds that is obtained from 
calculations of particle size to surface 
areas ratios. While greater surface area to 
particle size ratio can theoretically 
contribute to different physical and 
chemical activity, and possibly even 
toxicological  properties of a chemical, 
without appropriate data there is no way 
to prove or disprove this theoretical 
proposition. Neither their petition nor their 
complaint appear to contain the type of 
conclusive scientific studies that the FDA 
requires to make safety determinations. 
Based upon their stated precautionary 
principles, the coalition may not be able 
to obtain the type of scientific data that 
the FDA requires to take action on a 

class of compounds.  “While the 
coalition's action will raise awareness 
of their issues, the FDA has, in fact, 
been studying nanotechnology and its 
use in FDA-regulated products. As with 
any new technology, the FDA must 
carefully consider the evidence as it is 
presented in accordance with its 
regulatory charge."

C h i n a h a s p r o p o s e d n e w 
requirements for marketers including 
d i v i d i n g “ s p e c i a l  u s e 
cosmetics” (essentially US-equivalent 
drugs and cosmeceuticals) into eight 
categories, and requiring a Chinese 
responsible agent to deal  wi th 
reg is t ra t ion and to ob ta in the 
necessary license or certificate.

The French Health Products Safety 
Agency (AFSSAPS) has suggested 
that the maximum concentration of 
aluminium in cosmetic products 
should be lowered and that consumers 
should be made more aware of the 
potential  dangers, following its recent 
risk assessment. 

The Center for Environmental Health has filed 
a lawsuit Alameda County  Superior Court 
claiming that  twenty-six companies are 
violating a California labeling law requiring 
organic products to contain at least 70 
percent organic ingredients.  The center 
previously  sued organic Hain Celestial Group 
Inc. claiming its Jason and Avalon Organics 
brands were mislabeled. Other Hain brands, 
Kiss My  Face, Alliance Boots as well as brands 
of  other marketers  were included in the new 
lawsuit. The federal government doesn't  have 
organic labeling rules for cosmetic products. 
But the U.S. Department of  Agriculture 
approved California standards.

The International Fragrance Association, North 
America (IFRANA) announced that it is joining 
the Safe Cosmetics Alliance and its efforts in 
supporting new legislation to help safety 
regulations keep pace with scientific and 
technological advancements in personal care 
products.

http://www.fda.gov/cosmetics/productandingredientsafety/productinformation/ucm137224.htm
http://www.fda.gov/cosmetics/productandingredientsafety/productinformation/ucm137224.htm
http://www.cosmeticseurope.eu/
http://www.cosmeticseurope.eu/
http://www.cosmeticseurope.eu/
http://www.cosmeticseurope.eu/
http://www.specialchem4cosmetics.com/markets/fragrances/index.aspx
http://www.specialchem4cosmetics.com/markets/fragrances/index.aspx
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"A Leading Supplier of Unique Specialty
Chemical Ingredients to the Cosmetic and

Personal Care Industry"

140 Sylvan Avenue
Englewood Cliffs, NJ  07632

201-346-4620
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SEE MORE PICTURES
WWW.LISCC.ORG

!"#$%& '#()%! * 
             !"#$%& !)++%!!
Brenntag Specialties, Inc.
1000 Coolidge St. 
South Plain! eld, NJ  07080
Phone: 800 732-0562
www.brenntagspecialties.com

Fine Ingredients, Minerals, 
Colors, Surface Treatments

http://liscc.org/photos.html
http://liscc.org/photos.html
http://liscc.org/photos.html
http://liscc.org/photos.html
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EVENTS
WWW.LISCC.ORG

MAY MEETING
May 24th, 2012

EDUCATIONAL SEMINAR
Sept.13th, 2012. 

25TH ANNIVERSARY PARTY
October, Date TBA 

NOVEMBER MEETING
Nov.15th, 2012. 

ANNUAL FAMILY PICNIC
Aug. 11th, 2012

ANNUAL GOLF OUTTING
Sept. 5th, 2012 Looking for both 

innovative and 
traditional personal 
care ingredients?

YOU WANT
CHARKIT!

For lanolin, silicones, 
polyquats, oils, 

butters & waxes, 
salts & masks and 

so much more!

Call 203-299-3220
or email

sales@charkit.com

www.charkit.com

SCCad_PREP_SEast.indd   1 4/25/11   2:58:42 PM

http://liscc.org/events.html
http://liscc.org/events.html
http://liscc.org/events.html
http://liscc.org/events.html
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CONTACT US

CHAIR Paul Marotta 631-531-1074
CHAIR ELECT Brandon Neblett 631-531-5838
SECRETARY Patricia Singh 973-941-3927
TREASURER Mike Ingrassia 631-531-1251

TREASURER ELECT Victoria Ficuciello 631-531-1161
NOMINATIONS/ELECTIONS Akshay Talati 631-531-1654

MEMBERSHIP Susan Daly 631-531-1527
PHOTOGRAPHY Michael Eskalyo 516-379-2661

PLAQUES Joe Ettari 631-531-1100
EMPLOYMENT/STUDENT 

PROGRAM
Mindy Goldstein 973-325-0968

516-528-3360
HOUSE Carin Leonard

Chris Polla

Ruby Del Aguila

631-531-1641

531-531-1227

631-531-1464

NEWSLETTER/ ADVERTISING Lauren Ingoglia 631-531-1198

AWARDS Joanne Leaver 631-531-1575
SKI TRIP Gary Lockwood 631-531-1469

AUDIO/VISUAL Jack Lombardi 631-531-1390

PICNIC Paul Marotta 631-531-1074
NEWSLETTER Ahmad El-Farram

PROGRAM Chris Burger 732-710-7714
EDUCATIONAL SEMINAR Steve Schnittger 631-531-1521

GOLF OUTTING Paul Tchinnis 631-531-1587

ARCHIVES James Tobin 631-531-1093
REGULATORY Tom Vichroski 631-271-5194

mailto:pmarotta@estee.com
mailto:pmarotta@estee.com
mailto:bneblett@estee.com
mailto:bneblett@estee.com
mailto:patricia.singh@airliquide.com
mailto:patricia.singh@airliquide.com
mailto:mingrass@estee.com
mailto:mingrass@estee.com
mailto:ficucie@estee.com
mailto:ficucie@estee.com
mailto:atalati@estee.com
mailto:atalati@estee.com
mailto:sdaly@estee.com
mailto:sdaly@estee.com
mailto:meskalyo@barnetproducts.com
mailto:meskalyo@barnetproducts.com
mailto:jettari@estee.com
mailto:jettari@estee.com
mailto:gold379@gmail.com
mailto:gold379@gmail.com
mailto:cleonard@estee.com?subject=email%20subject
mailto:cleonard@estee.com?subject=email%20subject
mailto:cpolla@Estee.com
mailto:cpolla@Estee.com
mailto:rdelagui@Estee.com
mailto:rdelagui@Estee.com
mailto:lingogli@estee.com
mailto:lingogli@estee.com
mailto:jleaver@estee.com
mailto:jleaver@estee.com
mailto:glockwoo@estee.com
mailto:glockwoo@estee.com
mailto:jlombard@estee.com
mailto:jlombard@estee.com
mailto:pmarotta@estee.com
mailto:pmarotta@estee.com
mailto:mail.ahmadelfarram@gmail.com
mailto:mail.ahmadelfarram@gmail.com
mailto:chris.burger@mail.alzointernational.com
mailto:chris.burger@mail.alzointernational.com
mailto:sschnitt@estee.com
mailto:sschnitt@estee.com
mailto:ptchinni@estee.com
mailto:ptchinni@estee.com
mailto:jtobin@estee.com
mailto:jtobin@estee.com
mailto:crdrconsulting@verizon.net
mailto:crdrconsulting@verizon.net
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Where do you turn for
innovative solutions?

When it comes to personal care, there is no substitute
for natural products.  Try our latest Biotech innovations:
VITIPURE™, VELSAN® and ZENVIVO™ unique, totally
natural products for hair and skin care.  

Clariant Corporation, 625 East Catawba Avenue,
Mt. Holly, NC 28120    Tel: 800.942.7239    
www.personalcare.clariant.com

What do you need?
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SEE MORE PICTURES
WWW.LISCC.ORG

ww

 www.unipex.com • info@unipex.com

MDI Complex®B-WhiteTM

CapixylTM ChroNOlineTM

Unique and innovative 
active ingredients 

http://liscc.org/photos.html
http://liscc.org/photos.html
http://liscc.org/photos.html
http://liscc.org/photos.html
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SEE MORE JOBS
WWW.LISCC.ORGMarketing Manager Beauty Care:BASF

Chemical Research Scientist: P2  Chemicals

Research Scientist: BASF

EMPLOYMENT

PLEASE CONTACT MINDY GOLDSTEIN @ 973-352-0968 or 516-528-3360 TO HAVE 

YOUR EMPLOYMENT COMMUNICATION LISTED IN THIS SECTION. ADS WILL BE RUN ON A 

SPACE AVAILABILITY BASIS

http://liscc.org/employment.html
http://liscc.org/employment.html
http://liscc.org/employment.html
http://liscc.org/employment.html
http://liscc.org/employment.html
http://liscc.org/stuff/BASF_1101757.pdf
http://liscc.org/stuff/BASF_1101757.pdf
http://liscc.org/stuff/P2%20Chemical%20Research%20Scientist.pdf
http://liscc.org/stuff/P2%20Chemical%20Research%20Scientist.pdf
http://liscc.org/stuff/basf_1101411%5B1%5D.pdf
http://liscc.org/stuff/basf_1101411%5B1%5D.pdf
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